Rarity is a commodity

that cannot be traded, just

as inimitable style and
exceptional crafismanship are
priceless. Tang Wen Li and

Lin Wenjian investigate the _
business of bespoke




hy buy off the shelf when

companies, industry experts

and craftsmen offer custom-

made, personalised options?
The bespoke lifestyle — where you converse
with the creator of your desired item which
is then made to fit your measurements — is
slowly catching on among connoisseurs of
good living. Five lovers of luxury share a
common thread: their suits, jewellery and
accessories are all made from scratch just
for them.

SUITS ME FINE

According to Dominic Khoo, 28, editor-
in-chief of online luxury goods e-zine,
“The

becoming more sophisticated in their taste

Goldarths.com, local crowd are
and more knowledgeable in respect of
their passions, so it's patural that more of
them are having their items tailor-made.”

Khoo first dabbled in bespoke acces-

sories when he had his cashmere and kid
mohair suit tailor-made by fashion label,
Ermenegildo Zegna two years ago. It cost
him more than $7,000. He laughs: “1 have
funny body proportions and off=the-rack
suits don't fit me nicely” On a more seriouns
note, the avid photographer says that when-

“Many of my custom-
built purchases are so
well-made that they
will last a lifetime”

ever he buys things, he first finds out the
value of the item through research. 1 like to
make informed decisions.” he says.“So when
1 go shopping, I ask for the details that I have
read about. Sometimes they are not available
here which prompts me to go bespoke, or
have items custom-made.”

Truth be told, Khoo is not the only one

Dominic Khoo
28, online editor

among his family and friends enamoured
with the concept of made-to-measure. *My
grandfather had all his suits and shoes made
for him by Savile Row tailors in the United
Kingdom,"” Khoo reveals. His mother also
owns severil paintings and dresses specially
commissioned and made to order respec-
tively, while a close friend owns an exquisite
pair of specially commissioned oak-coloured
leather shoes from Edward Green.

Lest one thinks that Khoo only wears
and uses bespoke, the bachelor confirms
he does buy off the rack on shopping trips.
“There are many fabulous items available off
the shelf that are made to the same exact-
ing standards as bespoke houses,” he says. *'1
go for quality. It's important to mix bespoke
with mass produced items.”

Khoo goes to great lengths in the main-
tenance of all his purchases, tailor-made or
otherwise, saying he best enjoys his purchas-
es when they are in perfect condition.
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hand-wound, split second chronograph Wear and tear 1 rare but, when it happens
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BRING ON THE BLING
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I turn them down because my pieces are all

one-of-a-kind, with no replicas’

TEEING OFF
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Perfect Fit
Forget about running off to Europe for bespoke goods. Try a home grown version made to fit your exact requiremients

CUSTOM FIT In the tradition of the highest Savile maison, Ermeneglido Zegna offers clients the Su Misura shirts can be ready in three weeks and
Row standards, a custom suit by dunhill takes six opportunity to personalise garments through a cost from $500. A selection of 200 Fabrics in four
weeks to be made. Service starts with a London choice of fabric, style and details. The exclusive styles can be personalised by selecting simple
tailor who visits the Singapore boutique twice 3 Su Misura custom-tailored service is available or double cuffs and 12 different collars. The Su
year. Requirements are discussed and measure- for outerwear and shirts, leather garments and Misura tie at $300 and above is entirely made by
ments taken to ensure the pinnacle of fit and com- accessories with a two-piece sult starting at hand after the client chooses width, length and
fort. Suits from this service cost 15 percent more $3,600. Jackets, suits and coats take about four Fabric. Six weeks and about $2,600 are needed to
than off the rack suits and are in the price range weeks from the beginning of the process which prepare a pair of shoes in classic or exotic leath-
of $4,000 and above. Custom shirts cost from $400 starts with a choice of more than 450 exclusive ers with a choice of lining and sole. Three styles
and offer three fits. Seven collar shapes and numer- fabrics. For discerning clients willing to part with are available and fire branded with the mono-
ous cuff options are available, effectively enabling $4,500, tailored leather jackets sewn to exact gram of the owner on the bottom.
you to design your own garment. measurements can be ordered in three classic

styles in a choice of two leathers. Monograms are BAG IT Fendl's Selleria Made to Order sector
SUPER-STANDARDS World-renown Italian not the only way of personalising shirts and ties. was developed to meet the demand for custom-




